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Our Mission

Conserve nature 
and reduce the most 
pressing threats to 
the diversity of life
on Earth.

© Michel Roggo / WWF-Canon
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Secure water for 

people & nature:

By 2020, the world’s major river basins have measurably 
improved the sustainability of their freshwater systems in order 
to maintain nature’s diversity, strengthen climate resiliency, and 

support human well-being.

Our Mission
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Water Issues: 
Trends and Projections
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Cycles of drought and 

changing usage patterns are 

not new

. . . BUT . . .

Executive 
Summary

Surge in Demand

Depleted Assets

Increasing 

population and 

resource needs 

more food by 2050

more energy by 2050

more water by 2050

Supply Challenges 

60%

80%

55%

Long term 

“droughts”
Public Policy

weather predictability 

water rights

Groundwater

Surface water

greater extraction

lower recharge 
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billion people live in river basins that experience 

severe water scarcity at least one month a year
2.7

More

than
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of companies say water will affect business 

growth and profitability within five years60%
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Freshwater species are most at risk
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Business Implications
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 US water prices are 

increasing at 

approximately 6-7% 

annually and have 

increased 25% since 20102

 The amount that Americans 

pay for water is rising faster 

than US inflation and faster 

than the amount paid to any 

other utility service3

 Energy and water 

conservation are becoming 

linked (“conservation 

synergy”)

Sources: 1“Trends in Consumer Prices (CPI) for Utilities Through 2011,” Michigan State University, 2012; 2"The Price of Water 2013,” Circle of Blue, 2013; 3"The Price of Water 2012,” Circle 

of Blue, 2012.

Trends in Consumer Prices (CPI) for Utilities1

Trends in the Consumer Price Index for utilities (general, 1979-2011). The index is 

set to 100 for 1982-1984 except for telephone services, where the index is set to 

100 for 1997.

http://ipu.msu.edu/research/pdfs/IPU-Consumer-Price-Index-for-Utilities-2011-2012.pdf
http://www.circleofblue.org/waternews/2013/world/the-price-of-water-2013-up-nearly-7-percent-in-last-year-in-30-major-u-s-cities-25-percent-rise-since-2010/
http://www.circleofblue.org/waternews/2012/world/the-price-of-water-2012-18-percent-rise-since-2010-7-percent-over-last-year-in-30-major-u-s-cities/
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1 – “Watching Water,” JP Morgan Chase Global Equity Research, April 2008. 

Physical

Regulatory

Reputational

Operations Product UseSupply Chain

Water scarcity 

drives up input 

prices (~2%-20%)

Increased capital 

expenditure on 

water treatment, 

extraction or 

alternative 

technologies 

raises costs

Non-availability or 

scarcity of water 

required for using 

product or service 

limits growth

Suspension or 

withdrawal of 

supplier's water 

license or 

discharge permits 

disrupts supply 

chain

Reallocation to 

more urgent 

needs during 

drought disrupts 

operations 

Restrictions on 

use of particular 

products or 

services due to 

water intensity 

raises costs or 

checks growth

Responsibility "by 

association" for 

suppliers' water 

pollution 

damages brand or 

reputation, 

hinders growth

Competition with 

household 

demands, or 

pollution 

incidents, 

damages brand or 

reputation, 

hinders growth

Public outcry 

regarding water 

intensity of 

product damages 

brand, reputation, 

hinders growth

Financial Impact

 Lost revenue 

 Higher costs 

from:

− Supply chain

− Changes in 

production

− Capital 

expenditure 

− Regulatory 

compliance

− Increasing price 

of consuming or 

discharging 

water

 Delayed or 

suppressed 

growth

 Potential higher 

cost of capital

http://pdf.wri.org/jpmorgan_watching_water.pdf
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Becoming a Water Steward
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WATER STEWARDSHIP DEFINITION

“The use of water that is socially 

equitable, environmentally 

sustainable and economically 

beneficial, achieved through a 

stakeholder-inclusive process 

that involves site and

catchment-based actions.”
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STEWARDSHIP



WWF Presentation to Name of Company   |  18

UNDERLYING CATCHMENT CHALLENGES & 

THEIR BUSINESS IMPACTS

SITE WATERSHED

Scarcity

Quality

Social Equity

Ecosystem health

Physical Risk

Reputational Risk

Regulatory Risk

Financial Risk

DIRECT 

OPERATIONS

SUPPLY 

CHAIN

Cost/time 

savings

Improved 

productivity

Competitive 

advantage

Decreased 

liabilities
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Water

Awareness

Knowledge 

of Impact

Collective 

Action

Influence 

governance

Internal 

action

WWF Water 
Stewardship 
Ladder

WWF’S WATER STEWARDSHIP LADDER
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Tools & Resources
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COMMIT

GATHER & 
UNDERSTAND

PLAN

IMPLEMENT

EVALUATE

COMMUNICATE

Ceres 

Aqua 

Gauge 

Ceres 

Aqua 

Gauge 
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The Water Risk Filter 3.0
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The AWS Water Stewardship 
Standard
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Basin Report Cards
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River Basin Scorecards

• Understanding More than Your 

Company

• The Importance of Public Education

• What is an River Basin Scorecard?

• Dissemination of Scorecards

• Adaptation in Colombia

• The Importance of Private Sector 

Engagement
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Importance of Public Education

• Leaders need watershed concepts

• Watershed management needs support of 

the people 

• People need to know the specific 

problems of the river

• More understanding leads to more 

effective solutions

• An accessible, concise, non-technical 

report is needed
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What is a River Basin Scorecard?

• An annual score of environmental 

indicators

• Letter or numerical grades 

• Important categories include 

pollution, habitat, fisheries, water 

quantity, natural resource-related 

employment, and public health

• Specific environmental indicators 

within each category
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• WWF and the University of Maryland’s Center for Environment Science 

launched the Basin Report Card initiative in 2015

• Catalyzing credible report cards developed locally in all of the world’s major 

basins, thus dramatically improving how water is managed around the world

• Improving, packaging and sharing report card development process to help 

businesses, communities, public officials and NGOs create science-based 

report cards

• Piloting this “homegrown report card” process by helping local stakeholders 

develop a report card for the Colombian portion of the Orinoco river basin
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Figure 1. illustrates how BRCs can be leveraged to advance work across multiple steps in WWF’s WS Ladder.
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42

1. Values and Threats in the Basin
Understand the major water uses in the basin 

(e.g. industrial, agricultural, commercial, 

institutional)

2. Identify Indicators 

3. Set Thresholds/Vision for Ideal 

Condition

4. Calculations

5. Communications



WWF Presentation to Name of Company   |  43
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© Brent Stirton / Getty Images


