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Our Mission

Conserve nature
and reduce the most
pressing threats to
the diversity of life
on Earth.

© Michel Roggo / WWF-Canon .
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WWF

>5M

We have more than

5 million supporters

>5,000

WWF has more than
5,000 staff worldwide

oo

WWF*

>100

WWF works in more than
100 countries on 6 continents

1961

WWEF, a leading
organization
since 1961
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O u r M I S S I O n SeCU e Wate I fOI’ By 2020, the world’s major river basins have measurably

improved the sustainability of their freshwater systems in order

peo p I e & Nature: tomaintain nature’s diversity, strengthen climate resiliency, and

support human well-being.
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Water Issues:
Trends and Projections




We are on a water scarcity trajectory . ..

Cycles of drought and
changing usage patterns are
not new

.BUT . ..

Surge in Demand

Supply Challenges

_, population and —
resource needs

o

v
Depleted Assets
T _»

Increasing

Long term —> @
“droughts” —

Public Policy

L N\

Groundwater el i
Surface water -

—’60% more food by 2050
80% more energy by 2050

Ly 5 5 % more water by 2050

weather predictability

water rights

greater extraction

lower recharge
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illion people live in river basins that experience
severe water scarcity at least one month a year
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60% of companies say water will affect business
growth and profitability within five years
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Living Planet Index shows significant
decline in the freshwater index - with
the greatest drop in the tropics

=

Globa[ freshwater index

Freshwater species are most at risk
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Energy

By 2035, which

energy consumption will increase

will increase by water consumption by
35%

increasing pressure on
finite water resources

Source: IEA, 2012
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Integrating Our Focus

NO ZERO
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For Sustainable Development
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Water pnces are beginning to increase

Trends in Consumer Prices (CPI) for Utilities?t

—— Water & sewer (1953)
Postage (1935)
CPI (1913, 1983=100)
~— Electricity (1913)
Natural gas (1935)

-===Tel. services (1997=100)

1978
1980
1982 o
1984
1986
1988
1990
1992
1994
1996
1998
2000
2002
2004
2006
2008
2010

. . . . Beecher PU-MSU
Trends in the Consumer Price Index for utilities (general, 1979-2011). The index is

set to 100 for 1982-1984 except for telephone services, where the index is set to
100 for 1997.

US water prices are
increasing at
approximately 6-7%
annually and have
increased 25% since 20107

The amount that Americans
pay for water is rising faster
than US inflation and faster
than the amount paid to any
other utility service?

Energy and water
conservation are becoming
linked (“conservation

synergy”)

Sources: “Trends in Consumer Prices (CPI) for Utilities Through 2011,” Michigan State University, 2012; 2'The Price of Water 2013,” Circle of Blue, 2013; 3"The Price of Water 2012,” Circle

of Blue, 2012.
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http://ipu.msu.edu/research/pdfs/IPU-Consumer-Price-Index-for-Utilities-2011-2012.pdf
http://www.circleofblue.org/waternews/2013/world/the-price-of-water-2013-up-nearly-7-percent-in-last-year-in-30-major-u-s-cities-25-percent-rise-since-2010/
http://www.circleofblue.org/waternews/2012/world/the-price-of-water-2012-18-percent-rise-since-2010-7-percent-over-last-year-in-30-major-u-s-cities/

Water nsk - physical, regulatory, reputational

Physical

Regulatory

W f
P 8

Reputational

ed

Supply Chain

Water scarcity
drives up input
prices (~2%-20%)

Suspension or
withdrawal of
supplier's water
license or
discharge permits
disrupts supply
chain

Responsibility "by
association" for
suppliers' water
pollution
damages brand or
reputation,
hinders growth

-F-
g

Operations

Increased capital
expenditure on
water treatment,
extraction or
alternative
technologies
raises costs

Reallocation to
more urgent
needs during
drought disrupts
operations

Competition with
household
demands, or
pollution
incidents,
damages brand or
reputation,
hinders growth

1 — "Watching Water,” JP Morgan Chase Global Equity Research, April 2008.

=4

Product Use

Non-availability or
scarcity of water
required for using
product or service
limits growth

Restrictions on
use of particular
products or
services due to
water intensity
raises costs or
checks growth

Public outcry
regarding water
intensity of
product damages
brand, reputation,
hinders growth

[od

Financial Impact

Lost revenue

Higher costs
from:

Supply chain
Changes in
production

Capital
expenditure

Regulatory
compliance

Increasing price
of consuming or
discharging
water

Delayed or
suppressed
growth

Potential higher
cost of capital
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http://pdf.wri.org/jpmorgan_watching_water.pdf




WATER STEWARDSHIP DEFINITION

“The use of water that is socially
equitable, environmentally
sustainable and economically
beneficial, achieved through a
stakeholder-inclusive process
that involves site and

catchment-based actions.”
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STEWARDSHIP
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UNDERLYING CATCHMENT CHALLENGES &

THEIR BUSINESS IMPACTS
£\

DIRECT
OPERATIONS

Cost/time
savings

'@ Physical Risk

Improved

I productivity
Competitive

advantage

Decreased
liabilities
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WWF’'S WATER STEWARDSHIP LADDER

N
WWF Water Influence O&

Stewardship governance

Ladder
Coifactive
Action
Internal ,
action

Knowledge
of Impact

Water
Aware:ess

WWF Presentation to Name of Company | 19



Tools & Resources




Landscape of Water Stewardship:
Information, Tools & Programs

L3 @; The CEQ Water Mandate
nismm ‘
COMMIT

INCDP @ GEM

Global

Reportmg Global

Initiative™ GATHER & Water Footprint ?
ALLIANCE FOR o (So pirer

WATER STEWARDSHIP

#%AQUEDUCT

& THEWATER L RISK FILTER
Ceres EVALUATE PLAN
Aqua . Ceres
Gauge Aqua
] mNature G IMPLEMENT
U N\E P Protecting nature. Preserving life”

Gauge
&
X

WWF
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7/ W % Deutsch Frangais Pycckwid Espafiol More..

UN Blobal Compact website

About Business Case Take Action Resources Working Conferences News

What is the CEO
Water Mandate?

The CEO Water Mandate seeks

to mobilize a critical mass of

New MandateIWWF DlSO“SSlon business leaders to advance
Paper on Shared Water : S corporate water stewardship -

in partnership with the United
Nations, civil society
organizations, governments,
and other stakeholders.

(click here for more information)

TAKE ACTION ABOUT THE CEO WATER MANDATE

. _ , The Mandate’s Six Core Elements
Learn how local water supplies affect your Browse through this clearinghouse for more any | 22
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The Water Risk Filter 3.0

—

120,000+ ASSESSMENTS
100 RISK INDICATORS
125 (ROPS

35 INDUSTRIES

4 LANGUAGES

4 INDUSTRY-SPECIFIC
QUESTIONAIRES

98,000 HYDROSHEDS
00+ MITIGATION RESPONSES
195 COUNTRY DATA SETS
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/= Welcome to The Coca-Cola CompanyWWF Water, Efficiency CD-ROM. - Windows Internet Explorer

How to u=sea this CD Contact us Goca-Cola Water Efficiency Toolbox

Welcome to The Coca-Cola Company/WWF Water Efficiency
Tool Box

This CD-ROM is your one-stop tool box for water efficiency within your plant. You will be able to easily
access or calculate your water-use ratio (WUR) and access tools to help you improve your plant's
water efficiency.

By using this tool box, you can clearly see how your plant's water efficiency compares to others in
your country, division, operating group, and peer group (similar plants throughout the system).

This tool will help you quickly find the appropriate tools to reduce your water use and save money -
there are many ideas to consider when addressing water minimization and we have designed this tool
to help you focus on the ones that make the most sense for your plant, based on your current
efficiency and product/package mix.

Mext

&
& e Cea éz??@ffyﬁffzy, , s

supported by WWF pany | 24




How to use this CD Contact us Coca-Cola Water Efficiency Toolbox home

Three important tools

Plant
for you to know about: = )
. = Water-Use ratio
& NIF N i
WASTESmart Water Saver Aquacheck 4 1 4
A basic training A benchmarking and A 30-day, »
course on the good practives tool comprehensive
methodologies to understand use assessment designed
of minimization & target critical 1o maximize the 4 country average
minimization points ::r;aemncy of the ‘/@] s S
.. DOWNLOAD I8 DOWNLOAD y 9 LEARN MORE ) XGompany average
= Xc:omparable plants
X 3:30) peer group

Sort your water efficiency prlqr{tles: (55 |% poputation in

Select priority v CSee results) this country without
Select priori safe drinking water

qreatest change to water-use ratio
absolute water savings

cost savings

associated cost

(€) CHOOSE ANOTHER PLANT

\tfc% Ccetely @Wd/zy;

supported by WWF y | 25



« Back to Global Water Stewardship Logout

Search Practices Full List of Practices Training Materials Need Help Getting Started?

by Risk/Vulnerability

OR by Goal

OR by Placement Text

Click inside the plant, around the plant, or
on the greater watershed and community to
find practices from global bottlers. VIEW PRACTICES

in the greater watershed
and community »

Contact Logout Copyright © 2010 The Coca-Cola Company
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The AWS Water Stewardship
Standard

532044 3 yan1v

FOUR KEY OUTCOMES

1. Good water governance

2. Sustainable water balance

3. Good water quality status

4. Healthy important water-
related areas
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O’Q . -
‘C{ River Basin Scorecards

WWF

Understanding More than Your
Company

The Importance of Public Education
What is an River Basin Scorecard?
Dissemination of Scorecards
Adaptation in Colombia

The Importance of Private Sector
Engagement
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Importance of Public Education
WWF

- Leaders need watershed concepts

- Watershed management needs support of
the people

 People need to know the specific
problems of the river

 More understanding leads to more
effective solutions

- An accessible, concise, non-technical
report is needed
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‘C{What iIs a River Basin Scorecard?

WWF

« An annual score of environmental
indicators

 Letter or numerical grades

 Important categories include
pollution, habitat, fisheries, water
quantity, natural resource-related
employment, and public health

« Specific environmental indicators
within each category
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The Chesapeake Bay Watershed
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2010

STATE oF mhe

BAY :




CHESAPEAKE BAY
FOUNDATION

Savieg a Neztonal Treasure

Marytand
Prillp Mentl Emaronmentst Center

6 Hemdon Avenue
MD 21408

410/768-8816

410/269-0481 (from Batimore metm)

301/261-2350 {from D.C. metro)

The Cld 'Waler Works Butlding

614 Norm Front Street, Sulte G
PA 17101

T17/234-5550

Virginia
Capitol Place
1108 East Maln Street, Sue 1600
Richmoad, VA 23219
804, 780-1392
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The Chesapedke Bay Remains
Dangerously Out of Balance

PRISTINE

ST/%H?B@
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State of the Bay in 2010
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POLLUTION

no change from 2008

Amounis of nitrogen and phosphorues pollution to the Chesapeake remain highly influenced by river
Tows. In 2010, river flows and the assodated pollution loads were well above normal during the win-
ter and early spring (remembser 21l that snow), but below normal in the late spring and early summer.

The total annual average ten-year loads o the Chesapeake Bay are 300 million and 18 million
pounds respectively lor nitrogen and phosphores pollution. These loads are well above the recom-
mended limits to restore the Chesapeake and the rivers and streams that feed it The Bay Total
Maximum Dally Load (TMDL), or pollution budget, calls for a 187-million pound cap on nitrogen
and a 12-million pound cap for phosphorus.

To achleve these caps, the jursdicions must redece and betier manage stormwater podlution from
urbban and agricultural areas, protect and restore natural Mlters ltke riparian forest buffers and
wietlamds, and control eroston from shorelines and constructton sites. And, the US Environmental
Protection Agency (EPA) must see to it that the states effectively iImplement these programs.
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no change from 2008

Wetlands are natural llters Lhal improve waler quality by trapping and treating pofluted runofl. They
also provide important habitat for fish and wilkdlife and protect shorelines rom the effiects of Dooding.

Despite these important ecological services, efforts to restore wetlands in the Bay watershed hawve

[allen [ar short of established goals As of 2009, the Bay states had achieved little more than hall
of the 2% 000 acres restoration goal for 2010, S@es made some progress last year, in particular,
Maryland was responsible for more than hall of the &M acres thal were created between 2008 and
2009 {the most recent year for which data were available). In Ithon, permitied losses of wetlands
have slowed in recent years, lkely a rellection of the economic down and its continuing impact

on land development.
CBF supports increasing effons o protect and restone these ecologically valusble, and vulnerable, habitats
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WWF*

What are we doing?

« WWF and the University of Maryland’s Center for Environment Science
launched the Basin Report Card initiative in 2015

« Catalyzing credible report cards developed locally in all of the world’s major
basins, thus dramatically improving how water is managed around the world

* Improving, packaging and sharing report card development process to help
businesses, communities, public officials and NGOs create science-based
report cards

« Piloting this “homegrown report card” process by helping local stakeholders
develop a report card for the Colombian portion of the Orinoco river basin
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Knowledge of

Awareness

Utilizing Connections & Advocacy
expertise alongside Collective Action
*  Basin Report Cards

Influence
Governance

*  Convening & Facilitating Collective Action
* Basin Mapping

Collective *  Basin Report Cards
Action *  Water in the Economy Reports
*  Supply Chain Mapping
*  AWS
Internal . AWS
Action *  Sector Specific Guidance

* The Water Risk Filter
* Basin Report Cards

WWF Reports/Materials
Basin Report Cards

Figure 1. illustrates how BRCs can be leveraged to advance work across multiple steps in WWF’s WS Ladder.
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¢ ( 1. Values and Threats in the Basin

Understand the major water uses in the basin
@‘b (e.g. industrial, agricultural, commercial,
D < institutional)

2. ldentify Indicators

(%)
S L8 K&\ .
$ 3. Set Thresholds/Vision for Ideal
@ Condition
4. Calculations

F & 5. Communications
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7% ~lead Spec1ah’st
World W11dhfe Fund

. 1202.495:4549
Jay sherman@wwfus org .
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